
SATURDAY

Time Auditorium 401a 401b 402 403a 403b 405a 405b PC Lab 6

8:45am

9:15am

10am

11am

Lunch

1pm

2pm

3pm

4pm

5pm

Registration Begins

Welcome & Introduction

Surviving Chinese
Detention: Tips & Tricks
Brian “Baghdad”Conley

Viral Marketing:
Strategy,
Implementation, Results
(Tentative): 
Brennan White

Turning Buzz 
Into Business:
Chris Penn

Using Social Media 
for Business AND 
Being a Real Person: 
Annie Heckenberger

Porter Novelli-What
we're hearing from the
advertisers: 
Matt Snodgrass

Best Damn 
Tech Show Taping

Closing Remarks

Getting the Most out of
PodCamp (and every
other social media event
you will ever attend)
Linda Mills

SEO for Non-profits -
Effective Online
Outreach:
Sura Hart

How to Create 
a Killer Podcast 
with Production Value: 
Mark Blevis

Experimenting with
Podcasting for
Nonprofits and 
Arts organizations
(Tentative): 
Andrew Jankowich

Presentation Camp-
How to make your pre-
sentations rock- 
5 steps for Success-
Whitney Hoffman

Can a small podcast
endeavor make 
any money? 
The Handy Guys: 
Brian Peppel & Paul Shane

Social Networks for
Business 101: 
Beth Harte

Starting out in
podcasting: 

The Handy Guys - 
Brian Peppel & Paul Shane

SEO for Social Media 
Sri Nagubandi

Ariel Publicity-Music &
Podcasting Panel:
Kaiser Cartel, Jim Boggia,
Rob Usdin, Jim Testa, 
Jersey Todd & Christina

Audio Production 101:
Matthew Ebel

Audio production 102 -
Getting to Know 
your Mixer: 
Rand Bradbury

Conversion 101: 
Alex Cohen

Path One - 7 Product
Features You Need to
Know About
Charlie O’Donnell

Podcasting for
Nonprofits and
Education 
Adam Weiss

Twitter: Are We Just
Drinking the Kool Aid?
Howard Greenstein

SEO 101: 
Will Reynolds

Pay Per Click 101: 
Greg Meyers 

Basic Do's and Dont's in
Social Media: 
Li Evans

PR For the Web 101
(Basic Track): 
Beth Harte

Analytics 101: 
Brian Cosgrove

Email and Podcasting-
How web 1.0 and 2.0
can work together- 
Justin Premick

What the heck is
Blended Search?
Giovanni Galluci

Video & Podcast
Optimization for Search:
Shannon "Beau" Hall

Feeds: 
Brian Cosgrove

B2B Site Clinic: 
Greg Meyers & 
Brian Cosgrove

Small Business 
Site Clinic: 
Wil Reynolds & 
Simon Heseltine

Legal Pitfalls of
Blogging and 
How to Avoid Them
Jennifer Klear

Keyword Research: 
Greg Meyers

Should your CEO Blog?
Debbie Weil

How not to get Ripped
off by Search Firms: 
Wil Reynolds

Linkbuilding: 
Michael Abolofia

Monitizing Your Blog:
Michael Abolofia

SEM on a 
ShoeString Budget: 
Beth Harte

Why Social Media is
Different than PR: 
Geoff Livingston

Why Flash Sites
Aren't Good For 
Search & Usability: 
Kim Krause Berg

Blog Clinic: 
Debbie Weil & 
Geoff Livingston

Building Communities:
Kim Krause Berg

Podcasting with
Audacity 
(on the cheap): 
Alan Chaess
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Welcome & Introduction

Behind The Scenes
Podcasting at Philly's
KYW News Radio: 
Bill Roswell

New Media Marketing: 
Chris Penn

A Beginner's Guide
to Online PR 
and Marketing: 
Chris Abraham

New Media from the
Trenches: What We’ve
Learned. Panel:
M. Blevis, C. Penn, 
W. Hoffman & M. Ebel 

Battledecks: 
Pecha Kucha

Conclusion & Prizes

Intro to Competitive
Intelligence and 
Social Media: 
Suki Fuller

What to Watch on the
Web: A Beginners Guide
to Online Video
Josh Cohen

Taking Your Podshow
on the Road, Really: 
JC Lamkin

Business Development
& Social Media: 
Warren Zenna

Free Publicity Tool Box -
Useful Tools for 
Small Business and
Social Media: 
Shashi Bellamkonda

Easy Ways to Establish
a Personal Brand on the
Web
Matt McDonald

Building Your Audience
& Engagement - 
A Roundtable
Discussion: 
Paul Muller 

How to Use Search
Optimized Press
Releases
Aaron Nye

What Old Media Can
Teach New Media
Howard Greenstein

OPEN

OPEN

OPEN

OPEN

Usability 101:
Kim Krause Berg

Affiliates 101: 
Donna McCarthy

Blogging for Business:
Geoff Livingston

Free SEM Tools: 
Brian Cosgrove

eConversion 101: 
Alex Cohen

Local Search: 
Simon Heseltine

Offline and Online
Convergence: 
Li Evans

Brand and Reputation
Management: 
Beth Harte and 
Li Evans

B2C Site Clinic: 
Michael Abolofia

Entrepreneur Site Clinic
(Intermediate Track):
Brian Cosgrove & 
Simon Heseltine

SEO vs PPC vs 
Social Media 
(Advanced Track): 
Greg Meyers, Wil Reynolds
&  Li Evans

Great Linkbait Through
Content Building: 
Eric Hebert

How Do Search Engine
Spiders Work?: 
Giovanni Galluci

Twitter & Plurk
MicroBlogging
to the Extreme: 
Geoff Livingston

SEM for Non-profits:
Greg Meyers

Website Architecture:
Chris Phillips

Is Email Marketing
Dead? 
Beth Harte

Search's Past, 
Present & Future: 
Kevin Ryan

Social News,
Bookmarking and
Search 
(Advanced Track): 
Simon Heseltine

Blog Clinic: 
Geoff Livingston &
Li Evans


